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Lecture Summary

• Understanding digital marketing activities

• Digital marketing strategy and use of digital tools

• The use of virtual channels to market products and services

• Using digital marketing to reach consumers.

• Assignment Q&A - 
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Digital marketing activities

❖Digital marketing is the use of digital 
technologies and platforms to promote 
products, services or brands.

❖ It encompasses a wide range of tactics, 
including search engine optimization 
(SEO), pay-per-click (PPC) advertising, 
social media marketing, email marketing, 
content marketing, and more.
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Digital marketing activities

1.Search Engine Optimization (SEO): SEO is the 
process of optimizing your website to rank 
higher on search engine result pages. This can 
include optimizing your website's content, 
structure, and coding to make it more search 
engine friendly.

2. Pay-Per-Click Advertising (PPC): PPC is a form 
of online advertising where you pay each time 
someone clicks on your ad. These ads can 
appear on search engine result pages, social 
media platforms, and other websites.
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3.Social Media Marketing: Social media 
marketing involves using social media 
platforms like Facebook, Twitter, and Instagram 
to promote your brand and products. This can 
include creating and sharing content, running 
ads, and engaging with followers.

4.Content Marketing: Content marketing 
involves creating valuable and relevant content 
that attracts and engages your target audience. 
This can include blog posts, videos, 
infographics, and other forms of content.

Digital marketing activities
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5. Email Marketing: Email marketing involves 

using email to communicate with your audience 

and promote your brand and products. This can 

include newsletters, promotional emails, and 

other types of emails.

6. Influencer Marketing: Influencer marketing 

involves partnering with social media 

influencers to promote your brand and 

products. These influencers have large 

followings on social media and can help you 

reach a wider audience.

Digital marketing activities
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7. Affiliate Marketing: Affiliate 
marketing involves partnering with 
other businesses or individuals to 
promote your products in exchange 
for a commission. This can be a 
cost-effective way to reach new 
customers

Digital marketing 
activities
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Digital marketing activities

8. Video Marketing: Video marketing involves creating and 
sharing video content, such as product demos or customer 
testimonials, to promote a brand or product.

9. Mobile Marketing: Mobile marketing involves optimizing a 
website or digital content for mobile devices and using mobile-
specific tactics, such as in-app advertising or SMS marketing, to 
reach a target audience.

10. Web Analytics: Web analytics involves tracking and 
analyzing website and digital marketing performance data to 
optimize campaigns and improve ROI.
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Digital marketing vs Traditional 
marketing
❖One of the main differences between 

digital marketing and traditional 
marketing methods is the medium 
through which they are delivered.

❖ Traditional marketing methods include 
print ads, billboards, television, radio, 
and direct mail, while digital marketing 
takes place on digital channels like social 
media platforms, search engines, 
websites, and mobile apps.
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Digital marketing vs Traditional 
marketing
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Benefits of Digital Marketing
One of the benefits of digital marketing is the ability 

to target specific audiences with greater precision. 
Digital marketing channels allow businesses to 
create targeted ads based on demographics, 
interests, behaviors, and other factors, which can 
result in higher conversion rates and lower 
advertising costs.

Additionally, digital marketing provides greater 

flexibility and scalability compared to traditional 
marketing methods. Businesses can quickly and 
easily adjust their digital marketing campaigns 
based on performance data, and they can reach a 
wider audience with lower costs.

Ability to 

target specific 

audiences 

Provides 

greater 

flexibility and 

scalability
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Benefits of Digital Marketing

Another benefit of digital marketing is the 
ability to track and measure the effectiveness 
of campaigns. With digital marketing, 
businesses can track metrics such as website 
traffic, click-through rates, conversion rates, 
and more, which can provide valuable insights 
into the success of their marketing efforts.

The ability to 

track and 

measure the 

effectiveness of 

campaigns
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Digital marketing strategy and
 use of digital tools . 
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The use of virtual channels to market 
products and services

Virtual channels are digital channels 
that enable businesses to market 
their products and services to their 
target audience through digital 
means. 

Here are some additional examples 
of virtual channels used by other 
well-known brands to market their 
products.
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Virtual channels used by brands

Airbnb: Airbnb is a company that provides a platform for people 
to book vacation rentals and short-term accommodations. They 
use virtual channels such as social media and email marketing to 
target potential travellers with personalised recommendations 
and promotional offers.

Sephora: Sephora is a global beauty retailer that uses virtual 
channels like social media, influencer marketing, and user-
generated content (UGC) to engage with customers and promote 
their products. Sephora also has an online community where 
customers can share reviews and recommendations of their 
favorite products.
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Virtual channels used by brands

Red Bull: Red Bull is an energy drink company that uses virtual 
channels like social media, content marketing, and event streaming to 
reach out to their target audience. Red Bull has a strong presence on 
social media, where they showcase extreme sports events, share 
athlete profiles, and engage with their followers.

Dollar Shave Club: Dollar Shave Club is a men's grooming company that 
uses virtual channels like social media, video marketing, and influencer 
marketing to promote their products. They create humorous video ads 
that have gone viral and work with influencers to showcase their 
products to a wider audience.
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Using digital marketing to reach 
consumers.

Digital marketing offers businesses a wide range of 
tools and techniques to reach their target audience 
and promote their products or services. 

By leveraging digital marketing channels effectively, 
businesses can increase brand awareness, generate 
leads, and drive revenue growth.
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Why is optimising 
customer touchpoints 
online beneficial for 

businesses???
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It provides customers with value every 
time they come into contact with a 

brand, helps to build trust.
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Ways to Personalise Digital Customer 
Experience (CX)
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The Role Of AI in Digital Marketing 
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AI in Digital Advertising & Content Creation

➢Enables precise ad targeting & real-time optimization

➢Automates PPC bidding for better ROI

➢Speeds up content creation (NLG tools)

➢Curates content based on user preferences

➢Predicts customer behavior & market trends

➢Identifies popular products & peak demand times

➢Spots at-risk customers for retention strategies

➢Helps businesses stay proactive & competitive
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Challenges of Implementing AI 
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Group task - 1

• Select an existing business and focus on particular 
product produced by this company.

• Provide insights on Digital presence of the company

• Evaluate digital tools used for marketing activities

• Recommend optimisation approach oriented on 
customer journey 
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Assignment tutorial – Q&A
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