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Task

The purpose of this unit is to develop an understanding of a particular topic you will write about
which forms part of the process to Social Media Marketing and Digital Advertising.

Note

This assessment provides students with an opportunity to put into practice the relevant provisions
in relation to the topic they choose to write about forming part of the process in Social Media
Marketing and Digital Advertising.

Note

You should plan to spend approximately 20 hours researching the assignment question, preparing
for and writing the assignment for assessment. The nominal word count for the assignment is 1,200
words. You are expected to use the Harvard referencing style. You are expected to use the Harvard
referencing style. Make sure to go through the Assignment Guidelines made available in the course
resource centre.

Choose 1 question from the following:

uestion 1:
Critically evaluate the ethical considerations and challenges faced by digital marketers when using personal
data for targeted advertising on social media platforms.

Your discussion should include examples of recent controversies or case studies involving data misuse or
breaches of privacy. Suggest best practices for ethically sound digital advertising strategies that maintain user
trust while achieving marketing goals. Cite academic journals, industry publications, and relevant legislation
or regulatory frameworks.

Question 2:

Compare and contrast the effectiveness of paid versus organic strategies in social media marketing.
Discuss the advantages and limitations of each approach, and assess how combining both can enhance overall
digital advertising performance. Provide at least two case studies of brands that successfully integrated paid
and organic content to achieve campaign objectives. Include metrics used to evaluate effectiveness.

uestion 3:
Explore the influence of emerging technologies such as artificial intelligence (Al), augmented reality (AR), or
chatbots on social media marketing and digital advertising.

Select one of these technologies and explain how it is transforming customer engagement and
personalisation in digital campaigns. Support your analysis with current examples from companies that are
leading in innovative tech-driven social media practices. Discuss future trends and implications for
marketers.profiling.
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